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VINTAGE AT GOODWOOD 
Major New Annual Festival Unveiled
Tickets go on general sale today for first festival to combine music, fashion, design and retail in a glamorous celebration of 5 decades of British cool

Running 13th to 15th August in the glorious surroundings of the Goodwood Estate, and featuring the first performance by Sandie Shaw in years and launch of Lily Allen’s new fashion label Lucy in Disguise 
Music line up to span 5 onsite clubs and ‘inspired by’ main stage; acts confirmed include Sandie Shaw, David Holmes, Heaven 17, Leroy Hutson, The Beat, Wanda Jackson, Imelda May, The Noisettes, Barry Cryer, Mike Sanchez and Band, The Damned, The Buzzcocks  with many more to be announced

Three runway shows daily featuring Vintage Designers to future trends and a unique custom-built ‘High Street’ to feature worlds’ largest vintage market alongside pop up outlets from John Lewis to Oxfam

Vintage experience brought to life through partnerships with The Design Museum, British Film Institute and British Music Experience
Plans for Vintage at Goodwood, a new major festival and brainchild of designers Gerardine & Wayne Hemingway MBE and Lord March, the mastermind behind the internationally-acclaimed Festival of Speed & Goodwood Revival, were unveiled today. (1)

Curated by some of the country’s leading music, fashion, design and vintage experts, this first of an annual celebration of creative British cool will take place this August against the stunning backdrop of the Goodwood Estate, West Sussex and with unrivalled facilities. 

Wayne Hemingway said: “Vintage at Goodwood will bring something fresh and unique to a summer festival circuit that in many ways , has become stale, homogenised and one dimensional. In the last two decades of attending a myriad of festivals, I’ve been consistently underwhelmed by the lack of glamour, by the locations, by the scattergun approach to booking and scheduling and overall by the lack of attention to detail which has sadly not only become the standard but accepted as such.  

We have carefully curated a celebratory festival in complete contrast to this staid status quo, that re-unites music, fashion and culture; that is unashamedly about dressing up rather than down and being comfortable rather than compromised. There has been nothing to date like Vintage.”
Dubbed ‘The Festival of Our Lives’, Vintage at Goodwood sets  out to combine the best of contemporary music, fashion, art, design and culture from the 40s, 50s, 60s, 70s and 80s in unparalleled detail and unrivalled comfort with world-renowned artists across 240acres for 20 thousand visitors a day. In the same vein as the Festival of Britain fifty years ago, it will both celebrate and explore the musical, design and cultural lineages of the country, charting their inspiration and offering a glimpse into their future direction. 
Musically, Vintage at Goodwood will feature an inspirational line up of world renowned DJ’s and bands from each decade as well as contemporary artists whose work owes a debt to these forerunners. For example on The Inspired Stage Aswad rub shoulders with Noisettes, the Buzzcocks and Heaven 17 reflecting the musical trends that have had such a huge impact on the UK, from northern soul to punk rock at the Roxy Club, dirty funk work outs, Futurama weekenders and Guilty Pleasures. 

The carefully crafted rather than randomly scheduled programme features the Sandie Shaw Review backed by the Heritage Orchestra and a stella cast of contemporary and iconic divas sing “Songs Sung By Men that Should’ve Been Sung by Women” .Our soon-to-be-revealed all star pick up group will accompany acts new and old as well as a string of specially-invited guest vocalists as they perform songs that occupy the hearts of the Great British public.
Complementing the main stage, will be five on site clubs recreating each respective decade with unparalleled authenticity by Vintage at Goodwood’s curator team and all unlike anything previously witnessed at a festival (2). 
The Torch Club - a specially-constructed 40’s style night club with a proper dancefloor, stage and restaurant with a sumptuous menu for luncheon and evening dining served by stylish waiter staff overseen by leading percussionist, producer and 40s enthusiast Snowboy. Learn the dance steps at lunchtime, tea dance the afternoon away to the John Miller Orchestra ( yes thats Glen Millers son) and take in some cheeky burlesque in the evening 

Let It Rock –Rock and Roll culture, from the British “rockin” lifestyle of the 50s charted through the heavily influenced music of the following 30 years right up to contemporary artists  under the direction of artist, psychobilly star and life-long rocker Luke Morgan. Think Wanda, Imelda, Matchbox, The Damned, The Rezillos and many many more
The Leisure Dome – Devised and directed by Mike Flowers the dome will be home for Easy Listening and Light Pop at Vintage, incorporating Soundtrack, Lounge & Exotica…without restrictions 

The Soul Casino Nightclub –a two room venue replicating a mid 1970’s Mecca Ballroom with a sprung wooden dancefloor, the Soul Casino takes influences from celebrated soul clubs such as The Wigan Casino, and will boast the best line up of soul DJs ever under canvas all pulled together by label boss, promoter and broadcaster Eddie Piller.  From Geno Washington and The Ram Jam Band , Leroy Hutson , Joe Bataan , David Holmes to Gaz’s Rockin Blues and Don Letts the Soul Casino will have you dancing till the wee hours 

The Warehouse & Roller Disco – will trace some of the legendary UK 'Disco' club nights from the mid 70s right up to where we are now, covering everything from 70s Funk and Disco, through early 80s Electro, Boogie, Rare Groove and onto early Rave and Acid House, played out in a fully recreated industrial warehouse and adjacent Roller Disco. We will celebrate the original and pioneering DJs and some of the legendary UK clubs that paved the way for the current Disco resurgence, linking the past with the present; all with the aim to host ‘The Greatest Line-Up of British DJs Ever Assembled’ - curated by Greg Wilson (a pioneering dance DJ himself) and Jack Hemingway. This will be a veritable who’s who of pioneers, an unprecedented line-up featuring some of the original DJs alongside the current big hitters on the Disco scene. List them together and it becomes a truly mouth-watering prospect - Berlin (Manchester), Blackpool Mecca, Blitz (London), Camden Palace (London), Central (Leeds), Crackers (London), Dirtbox (London), Disco Bloodbath (London), Dug Out (Bristol), Electric Ballroom (London), Electric Chair (Manchester), Gallery (Manchester), Garage (Nottingham), Gold Mine (Canvey Island), Hacienda (Manchester), Heaven (London), Horse Meat Disco (London), Jive Turkey (Sheffield), Lacy Lady (Ilford), Leadmill (Sheffield), Legend (Manchester), Locarno (Birmingham), Low Life (London), Mud Club (London), Optimo (Glasgow), Playpen (Manchester), Rafters (Manchester), Rock City (Nottingham), Roxy (London), Shake ‘n’ Fingerpop (London), Shoom (London), Soul II Soul (London), Timepiece (Liverpool), Wag Club (London), Warehouse (Leeds), Wigan Pier. 
But Vintage at Goodwood will offer festival enthusiasts much more than music alone. The Vintage High Street, with the attention to detail of a film set will feature Waitrose, John Lewis and a series of “pop up” shops from the likes of The Body Shop, Barbour and even a recreation of Oxfams first shop from 1947. Amongst other renowned brands and shops from the past and present there will be salons that will style hair in vintage fashions fit for your club of choice. Also on the High St, vintage lovers can spend hours in The Vintage Marketplace, the largest and finest gathering of the world’s vintage clothes sellers ever assembled.  

The Vintage High Street will be a place to shop and promenade; people watch and enjoy the surreal experience of authentic cafes in the middle of the South Downs National Park. Rather than traditional festival fayre, restaurants will serve quality food inspired by the decade, and as opposed to a limited selection of mediocre drinks a broad variety will be stocked including Reserve Brands such as Tanqueray, Ketel One and Johnny Walker. (3)

Finally, The Vintage Timeline will examine the lineage of art, design and the wider creative industries - culminating in Future vintage - future gazing about what we as a nation will be celebrating in 25 years.

Nestled in the South Downs, overlooking the Sussex coast, Vintage at Goodwood will offer “posh” woodland camping unlike any other festival both in setting and style. Distinguishing Vintage from other festivals will be the unprecedented levels of luxury accommodation and facilities available. Be it under beautiful bricks and mortar in the Goodwood Hotel, specially-constructed glamorous camping in the secluded glades, or bedding down in vintage caravans, customized Vintage pod pads, or one’s own tent, all attending will have the opportunity to dress up and not be compromised on comfort. 

Lily Allen said: “To me the idea of music and fashion being separate is just not possible – one can’t exist without the other. That is why I’m so excited to have my Vintage clothing brand, Lucy in Disguise, which I’ve set up with my sister Sarah Owen, debut in the full hub off this spectacular festival. If you can’t find something here you are passionate about I’d be very surprised!” 
Lord March, owner of The Goodwood Estate said: “We have a proud history at Goodwood of introducing new, unique and well attended events to the calendar. Vintage at Goodwood is certainly in that tradition, and we are looking forward hugely to delivering both a festival and experience light years away from anything currently on offer anywhere in the world.”  

Wayne Hemingway added: “It will be an exceptional festival, a worthy successor to the Festival of Britain in 1951 and a worthy ambassador for Britain’s standing as the world’s most creative nation”

Renowned for its hospitality for over two centuries, the Goodwood estate currently hosts the internationally famous Festival of Speed, Revival Meeting and Glorious Goodwood, three of the largest events in the British sporting and social calendar which collectively attract over half a million visitors annually. 

VINTAGE AT GOODWOOD TICKETS

More information at www.vintageatgoodwood.com
Ticketline: 01243 755 055 (10.00am – 16.00pm, Monday to Friday) or http://ticketing.goodwood.com/GoodwoodTicketing/Admissions.aspx?webid=3
 Adult Weekend Camping + General Admission - £150

Adult Weekend General Admission - £135

Adult General Admission - £55 / day
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Biographies 

Wayne and Geradine Hemingway, Co-Founders of Vintage at Goodwood and  Red or Dead

GERARDINE HEMINGWAY   

Born in 1961 in Padiham, Lancashire, like most teenagers in the 70’s she took part in the heady cycle that progressed from Disco to New Romantic.  Throughout this constant style re-invention Gerardine made clothes for herself. 
After meeting her future husband, Wayne in Angels Disco in Burnley in 1981, she moved to London in 1982 and with Wayne, set up Red or Dead from stalls on Camden and Kensington Market.  Gerardine designed, made and sold her first collection from an 180sq ft space in Kensington Market and within a week of opening received her first order from Macy’s, New York.  The order successfully delivered (using family who opened a small manufacturing unit in Blackburn), Red or Dead was off and running and developed into a label that received global acclaim, resulting in winning the prestigious British Fashion Council’s “Street Style” Designer of the Year Award for an unprecedented 3 consecutive years in 1996,1997 and 1998. 
After designing the store interiors (which brought to the high street pebble dashing and padded vinyl), heading up the clothing design teams and guiding the company through 21 consecutive seasons on the catwalk at London Fashion Week, Gerardine and Wayne sold Red or Dead in a multi-million cash sale. 
As well as giving birth to Red or Dead, Gerardine had given birth to four kids (aged 20, 19, 16 and 9) and it is “Home”, the highly acclaimed modernist, family friendly building that she designed in 1997, (featured on Space BBC2 June 2000,The Times 9th January 1999 and The Observer 28th March 1999) that launched her new career with interior, product and building design.  She completed the new offices “Workplace” (see Sunday Times, August 20th 2000 and The Observer September 10th 2000) and the highly acclaimed new wing for the Institute of Directors on Pall Mall, IOD at 123. 

Gerardine was awarded a MBE for services to design in the June 06 Queens Birthday Honours list and has a  Doctorate from Plymouth Uni , Lancaster Uni and Stafford  ..not bad for a lass that left school at 15 .

Wayne Hemingway was born in 1961 in the typical seaside town, Morecambe.  Maybe not the most appropriate surroundings for one of Britain’s most acclaimed designers, but then Wayne never has been very appropriate anyway. 

After spending most of his childhood being “dragged” up in Blackburn, the young and multicultural Hemingway left school with 10 O’Levels and 4 A’Levels.  In 1979 he went on to undertake another “inappropriate” move for a future fashion designer by gaining a Degree in Geography and Town Planning at University College, London. 

The move that sealed Wayne’s fate was taken to fuel funds for the band that he then played in (he says that he’s burned the evidence but we know where it is!).  One day he decided to empty his wardrobe and that of his childhood sweetheart (now wife Gerardine) and took the contents to sell on Camden Market.  The realization that money could be made from fashion suddenly dawned. 

With Gerardine, Wayne built Red or Dead into a label that received global acclaim resulting in winning the prestigious British Fashion Council’s Streetstyle Designer of the Year Award for an unprecedented 3 consecutive years in 1996, 1997 and 1998. 

After 21 consecutive seasons on the catwalk at London Fashion Week, Wayne and Gerardine sold Red or Dead in a multi million cash sale.. 

In 1999, having sold Red or Dead they set up Hemingway Design, which specializes in affordable and social design. The highest profile project is, The Staiths South Bank, a 800 property mass market housing project on Tyneside for  Taylor Wimpey Homes where Hemingway Design are involved from the master planning, the architecture through to the landscaping and marketing of this groundbreaking project  .Over 400 homes are now lived in and  The Staiths  has won a series of high profile awards including Housing Design Awards (best large project) and Building Magazine’s “Best Housing-Led Regeneration Project” as well as a Building For Life and the highest rating of any large scale scheme in a recent CABE audit.

Other housing projects include  a new settlement of 3000 homes in Lothian  http://www.stirlingdevelopments.co.uk/project-calderwood.html and a city centre affordable apartment regeneration in Manchester’s Northern Quarter, The Birchin www.thebirchin.co.uk 

They have worked with West Lancs Council and English Partnerships on a 12 month project to create a new vision and then a masterplan for 60's new town Skelmersdale .Working with Copeland Borough Council and the North West Development Agency, Hemingway Design worked on a vision for Whitehaven.

Hemingway Design’s other projects have included the highly acclaimed new club for the Institute of Directors on Pall Mall, IOD at 123, consultancies, The 4 Walls range of wall coverings for Graham and Brown, technology (www.thebug.com), “Wet” , a tile range for British Ceramic Tiles (www.wettiles.co.uk)  and product , packaging  and graphic design.(current + recent clients include Sainsburys ,Sky Plus, Wanadoo, Boddingtons, Sony , The Royal Mail and The Caravan Club).A range of sustainable sheds and water butts ( what are they shaped like?.you guessed it…bottoms!!) can be viewed at www.shackup.co.uk . A range of outdoor furniture exclusive to B & Q hits the stores this spring and the Roadrunner fold up bike range aimed at housebuilders and businesses is now available www.roadrunnerbike.co.uk
He got an MBE in June 06 Queens Birthday List ,is a Professor in The Built Environment  Department of Northumbria University, a Doctor of Design at Wolverhampton , Lancaster and Stafford and a Fellow of Blackburn College (Just call him Prof Doc, Doc , Doc  Wayne Hemingway MA, BSc Esquire).

A recent business is an educational design resource “The Land of Lost Content” which is a world first and has to be seen to be believed   www.edu.lolc.co.uk . Keep a look out for a range of LOLC products  starting with www.surfaceview.co.uk and www.art.com . It’s all based on the Land of Lost Content museum in Shropshire  which The Hemingway’s co own with renowned collector Stella Mitchell  www.lolc.org.uk 

Wayne has  got a massive vinyl collection .He started collecting at Wigan Casino and Blackpool Mecca in the 70's and has thousands of 70's and 80's dance, disco, funk, northern soul and crossover records . He DJ'ed when he was a teenager + now rocks da house for fun at charity events and at festivals like Bestival and Beachdown and at Magic Bus events in Clerkenwell."  Wayne loves his family and Blackburn Rovers

Lord March, Owner of The Goodwood Estate 

The Earl of March took over the management of the Goodwood Estate Company from his father the 10th Duke of Richmond in 1994.  He lives in Goodwood House with is wife Lady March (nee Janet Astor) and their children Charles, William, Eloise and Frederick.  He also has a daughter Alexandra from his first marriage who is in her mid-20s.

Lord March is the founder of the Goodwood Festival of Speed (1993) and the Goodwood Revival, the first of which was held in September 1998 after he re-opened the motor circuit.  Goodwood motor racing was originally founded by the Earl of March’s grandfather (the 9th Duke of Richmond) in 1948.  Before taking over the management of the Goodwood Estate, Lord March was a well-known London advertising photographer under the name of Charles Settrington, having first worked for the film director Stanley Kubrick, after leaving school at the first possible opportunity!

The Goodwood group of companies is comprised of Goodwood Racecourse (horse racing), the Goodwood Road Racing Company (Festival of Speed, Motor Circuit and Goodwood Revival), Golf At Goodwood (a completely new and unique way of enjoying golf membership), Goodwood Farm (3,000 acre fully organic farm and dairy), Goodwood Aerodrome (flying school, Aero Club, aircraft engineering and aerodrome operation) and The Goodwood Hotel (94 bedroom hotel).  The Goodwood Estate covers 11,500 acres of Sussex to the north of Chichester.  The group employs over 400 people and attracts around 800,000 people to the Estate each year.

Lord March is President of the BARC (British Automobile Racing Club), Patron of the TT Riders Association and an Honorary Member of the BRDC, the 500 Owners Club and the Guild of Motoring Writers.

(1) Curator Team Biographies

Eddie Piller, Curator of Soul and Music of Black Origin

Eddie Piller has been a respected broadcaster for more than a decade, but has spent many more years pulling the strings behind the scenes as a tastemaker in the music industry. In his early 20s he became a label manager at the legendary Stiff Records, signing acts such as The Prisoners (forerunner of The James Taylor Quartet), before setting up the Acid Jazz label with Gilles Peterson. He later transformed the fortunes of east London’s then untrendy Hoxton area when he set up the Blue Note club which helped to establish acts such as Goldie and Talvin Singh and picked up the prestigious Club of the Millennium award from Time Out. The area has never looked back, even if the club is no longer there. 

He has written an 8 part series for ITV on British youth culture as well as a documentary for BBC radio 4 called Mods! Eddie is a regular journalist and DJ - appearing at most of the summer festivals and continues to run his Acid Jazz label from its east London base.

Greg Wilson & Jack Hemingway, Co-curators of Disco

Greg began DJing in 1975 and is regarded as one of the most important figures on the UK dance scene. He enjoyed hugely popular residencies in the early eighties at Wigan Pier and Manchester's majorly influential Legend. He was a pioneer of mixing in the UK and in 1983 he became the first ‘dance music’ DJ hired for a regular weekly session at Manchester's now legendary Hacienda club. Greg was instrumental in breaking the new electronic, post-disco records coming out of New York, a sound he has dubbed ‘Electro-Funk’. 

In 2003 he set up his own website (www.electrofunkroots.co.uk) to document this crucial era in the evolution of dance culture and, having retired from DJ work at the end of 1983, Greg returned to spinning tunes two decades later, receiving plaudits for his red-hot appearances at renowned nights including Electric Chair, Horse Meat Disco, Fabric, Back To Basics, Ministry Of Sound, Asylum, Melting Pot and the Sub Club, to name but a few. Before long he was picking up an ever increasing amount of bookings throughout Europe and, more recently, worldwide.

In 2005 Tirk Records released ‘Credit to the Edit’, a compilation of re-edits spanning Greg's entire career, some even original tape edits from way back when (Greg still uses his trusty old Revox B77 reel-to-reel tape machine when DJing out). This wasn't his first compilation either, having collaborated on most of the tracks to appear on the Street Sounds ‘UK Electro’ LP in 1984, as well as being the selector behind the ‘Classic Electro Mastercuts’ LP in 1994. 

Other firsts for Greg include being the first DJ to mix live on British TV (The Tube in 1983), putting together the first UK radio mixes of their type for Piccadilly 261 in Manchester (beginning 1982) and showing a certain Norman Cook, then a young aspiring DJ called Quentin, how to scratch (Dec ’83). Greg has written for magazines / webzines like Wax Poetics, Clash, Grand Slam and Discopia, and presented a monthly online radio series, ‘Time Capsule’, on Samurai FM.

 2008 saw Greg go truly global, embarking on an end of year tour that literally took him right around the world, with dates in Japan, Australia and Brazil, following-on from a series of gigs in the US (a return to New York and his San Francisco and LA debuts). Now a firm favourite on the festival circuit in both the UK and Europe, he also played Ibiza for the first time in the summer of 08, including a terrace appearance at the famous We Love Sundays session at Space.

Nominated by DJ magazine for outstanding contribution, and also named amongst their top twenty remixers of all-time, Greg’s edits and mixes continue to feature on the playlists of DJ’s in every continent.

In January 2009 Greg’s reputation was further enhanced when his Essential Mix on BBC Radio 1 became something of an instant classic, receiving almost universal acclaim and, in the process, providing the perfect way to commemorate the 5th anniversary of a remarkable renaissance.

Katherine Higgins, Curator of Fashion

“Memories of visiting Biba’s Kensington Emporium and trips to London’s Kings Road in the early 1970s helped to spark Katherine’s effervescent passion for fashion. Proud to be one of Laura Ashley’s youngest followers she used her needlework skills to design floral accessories and run up “ever so flouncy” ball dresses for her school chums. Those childhood experiences of fabrics and style were galvanised when she studied History of Art at University. There she delved into the history of fashion in more detail.  Always keen for firsthand experience, Katherine spent five years working for international auctioneers, Christie’s, where she poured over Olivia de Havilland’s Dior collection, Charles James’ s finest creations and the world’s very first “Street Fashion” sale filled with lashings of Westwood and Quant. Post graduate study in journalism took Katherine to The Express newspaper as their antiques columnist, which was coupled with a move into television. Days spent at Pinewood studios on the set of Land Girls looking at 1940s fashion with Anna Friel for BBC 2’s Antiques Show went alongside TV studio valuations for ITV’s `Schofield’s Quest and co-presenting the Indie Award nominated “Collectomania” series with Matthew Kelly.  Katherine became a team member on the BBC’s Antiques Roadshow in 2001, shortly after writing her first book, “Are You Rich?”, a study of post-war household design. Her popular study of the disco decade, titled “Collecting the 1970s” (for Miller’s) re-evaluates the collectability of flared fashions and floral homestyle.  “Quite right,” she says, “I grew up with it... I love it... and so should everyone else!”

Luke Morgan, Curator of Rock and Roll

Luke Morgan “Born a Rocker Die a Rocker” just saw the 50s on the 30th of December 1959. 

With the same star sign as Elvis and Jesus and after the same art college and halls of residence as Joe Strummer he had the hair and the Zephyr, the only thing left was to form the band.

With these rockabilly roots The Highliners soon became part of the Psychobilly Scene with hits ‘Henry the Wasp’ and ‘The Benny Hill Boogie’.

While co writing and performing plays and running nightclubs at Gossips and The Marquee he continued to express himself as an artist with steel, paints and screen prints.

Now working from his London Art Studio Luke still enjoys DJing, song writing and performing with the band.

Mark Snowboy, Curator of Everything 40s

Snowboy is a Latin Percussionist, producer and recording artist and leads Europe’s number one Afro Cuban Jazz group ‘Snowboy And The Latin Section’. Under his name he has released 15 albums and 20 singles and records and co-leads the all-star Funk band ‘The Perceptions’. He is well known on the session scene and has toured the world on-and-off for 25 years with many pop, rock and jazz acts as well as his own band. 

Snowboy has also been a specialist DJ since 1978 playing Latin, Jazz, Funk and Soul and has amassed a record collection of over 30,000 ranging from Punk to Opera. With a keen knowledge of Swing, Soul, Funk, Jazz, Doo Wop, Rockabilly, R&B, Blues, Cajun, Hillbilly and many more styles he has been in demand to do many sleeve-notes and compilation albums. Snowboy is a music reviewer and columnist for ‘Blues And Soul’ and is the author of the book ‘From Jazz Funk And Fusion To Acid Jazz’.

This proud Essex boy is married with two small children and collects vintage British Comedy and Holiday Camp memorabilia.

Martyn Ware, Curator of 80s Pop and Electro

Born in 1956 in Sheffield, UK and after leaving school, Martyn worked in computers for 3 years, in 1978 formed The Human League.  Martyn later formed production company and label British Electric Foundation in 1980 and  formed Heaven 17 the same year. 
Martyn has written, performed and produced two Human League, two BEF and nine Heaven 17 albums.As record producer and artist has featured on recordings totaling over 50 million sales worldwide  - producing Tina Turner, Terence Trent D’Arby, Chaka Khan, Erasure, Marc Almond and Mavis Staples, etc.Founded Illustrious Co. Ltd. with Vince Clarke in 2001 to exploit the creative possibilities of their unique three-dimensional sound software 3DAudioScape. Martyn also produces and presents a series of events entitled ‘Future Of Sound’ (18 so far) in UK and around the world.

After 30 years, Martyn’s energy and passion for musical innovation remains undiminished.

Mike Flowers, Curator of 60s Pop and Easy Listening

Mike Flowers curates the Leisure Dome at Vintage…a place where guests can kick off their slip-ons, immerse themselves in quadraphonic sounds and dive into a cocktail or three.

Mike Flowers spearheaded and popularised a renewed interest in Easy Listening when he hit the charts in the mid '90s with a rather smoochy version of the Oasis song Wonderwall. He continues to enjoy international cult status with his unique brand of musical optimism and delights in a genre-busting gang of fans that ranges from frou-frou style luminary Jean Paul Gaultier to 'prince of darkness' Lou Reed.

When not performing with The Mike Flowers Pops he might write songs for pop sirens The Nolan Sisters or indulge in electronic buffoonery with the Aphex Twin, make award-winning recordings of 20th century chamber music, produce the odd light orchestral hit single or score music for movies and TV…but we couldn't be sure.

Morag Myerscough, Curator of Design

Born and bred in London's swinging 60's, in a bohemian household, with a musician father and artist mother. Morag went to St Martin's and the RCA and loving Memphis has worked in Italy for Michele De Lucchi. Whilst teaching at St Martin's she set up the design practice: Studio Myerscough. Her work is full of Colour, Thought, Love and Attitude. Working with Design Museum, Barbican Centre, Tate, Conran, V&A, Design Council, Wedgwood, RIBA, RCA, DFL, British Council to name but a few, she has won many awards. Two particular projects with Architects AHMM have been shortlisted for the prestigious Stirling Prize, the architectural ‘Oscars’.  Lecturing globally and on many judging panels Morag opened shop and gallery "Her House" in her own home. Morag is notorious for the installation 'Has anybody seen Mike Hunt', nearly causing a British Library strike, this was later in Bonhams Contemporary art auction.

Valentina Harris, Curator of Food 

As the youngest member of a large Anglo-Italian family, Valentina has always had plenty of people to cook for and since opening her first restaurant in the sand pit of her Tuscan family home at the tender age of 8, her passion for transporting people via their taste-buds has never left her.  Well-known for having published many award winning books and for her journalism; and for championing the cause for authentic Italian cuisine on both television and radio; Valentina has also organised countless food events, run a successful restaurant, has been a consultant and NPD chef for some of the major supermarkets and food manufacturers, and has worked as a chef almost all over the world. But her greatest passion is in bringing together all the elements required to give her guests and patrons the most fulfilling experience possible, and turning a simple eating experience into real theatre; something that she is certainly planning to do at Vintage 2010.

(3) Reserve Brands is the premium and luxury spirits group (part of Diageo GB) whose brands will be available at all Goodwood events. The brands include the award winning Tanqueray and Tanqueray No Ten gin, Ron Zacapa rum, Ketel One vodka and of course the globally famous Johnnie Walker whisky family
